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Tight competition among companies has been making many companies to increase their efforts to collect
information from various media for the sake of their service analysis. Recorded data in social media such as
Twitter can be used as a potential data to be analyzed, since Twitter is becoming one of the most popular
social media in the world. Text classification is developed to observe positive and negative opinions of the
customers on the services given by company in the form of heat map. Prior to developing the text classifier,
data preprocessing was performed in order to determine attributes, to choose data accompanying with their
associated coordinates, and to decide which words are considered as positive or negative opinion. Using
coordinates of data that have been classified, a heat map was used to visualize density level gradation of
positive and negative opinions. The use of heat map to determine customers’ coordinate positions whose
opinions have been classified will ease company to observe customers’ opinions density level based on their
color gradation visualization that are presented in certain radius from one coordinate observing point
specified by the company.
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From reader reviews:

Elizabeth Parker:

In this 21st centuries, people become competitive in most way. By being competitive now, people have do
something to make these people survives, being in the middle of the particular crowded place and notice
simply by surrounding. One thing that oftentimes many people have underestimated this for a while is
reading. Sure, by reading a book your ability to survive improve then having chance to remain than other is
high. For yourself who want to start reading a new book, we give you this specific Mapping Twitter Data of
Customers' Sentiment in The Shape of Heat Map: A bundled book of design, implementation, and analysis as
CRM approach to help company in Indonesia book as starter and daily reading e-book. Why, because this
book is usually more than just a book.

Evan Miller:

The book untitled Mapping Twitter Data of Customers' Sentiment in The Shape of Heat Map: A bundled
book of design, implementation, and analysis as CRM approach to help company in Indonesia is the guide
that recommended to you to see. You can see the quality of the reserve content that will be shown to anyone.
The language that publisher use to explained their way of doing something is easily to understand. The writer
was did a lot of research when write the book, and so the information that they share to you personally is
absolutely accurate. You also could possibly get the e-book of Mapping Twitter Data of Customers'
Sentiment in The Shape of Heat Map: A bundled book of design, implementation, and analysis as CRM
approach to help company in Indonesia from the publisher to make you considerably more enjoy free time.

Norma Eberhart:

Do you really one of the book lovers? If so, do you ever feeling doubt while you are in the book store?
Attempt to pick one book that you just dont know the inside because don't ascertain book by its deal with
may doesn't work is difficult job because you are scared that the inside maybe not because fantastic as in the
outside appear likes. Maybe you answer may be Mapping Twitter Data of Customers' Sentiment in The
Shape of Heat Map: A bundled book of design, implementation, and analysis as CRM approach to help
company in Indonesia why because the great cover that make you consider with regards to the content will
not disappoint a person. The inside or content is fantastic as the outside or maybe cover. Your reading 6th
sense will directly make suggestions to pick up this book.

Carmen Hamm:

You could spend your free time to learn this book this guide. This Mapping Twitter Data of Customers'
Sentiment in The Shape of Heat Map: A bundled book of design, implementation, and analysis as CRM
approach to help company in Indonesia is simple bringing you can read it in the park, in the beach, train and



soon. If you did not possess much space to bring the actual printed book, you can buy the actual e-book. It is
make you better to read it. You can save typically the book in your smart phone. And so there are a lot of
benefits that you will get when you buy this book.
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