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This book introduces readers to the concept and implementation of positioning techniques in the context of
the wine industry. Featuring 30 case studies on brands and wine regions around the world - all based on the
same principles - it presents a successful, cutting-edge strategy for the marketing of wine. Rather than
focusing on a small group of elitist appellations, the Grand Crus universe and a handful of star brands, the
book addresses the real, day-to-day wine world. In light of globalization, it introduces state-of-the-art wine
positioning techniques, with an emphasis on the identity, segmentation and positioning of wine appellations
and wine brands. In its analysis of wine appellation models, the book examines local parameters like
geology, history and wine growing techniques; compares facts, figures and actors; analyzes the signals that
are being sent to the market and presents a range of key factors for success. Similarly, the wine brands
models are analyzed on the basis of their respective brand identity and apparent marketing policy. In the
book’s final part, it summarizes recent developments in wine marketing, including the growing importance
of wine brands as new territories in the global vineyard, and the role of appellations as the essence of cultural
diversity.
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From reader reviews:

John Beaulieu:

The publication with title Wine Positioning: A Handbook with 30 Case Studies of Wine Brands and Wine
Regions in the World (Management for Professionals) contains a lot of information that you can understand
it. You can get a lot of advantage after read this book. This particular book exist new understanding the
information that exist in this e-book represented the condition of the world now. That is important to yo7u to
understand how the improvement of the world. This particular book will bring you in new era of the
globalization. You can read the e-book on your own smart phone, so you can read the idea anywhere you
want.

David Barthel:

People live in this new time of lifestyle always aim to and must have the extra time or they will get lots of
stress from both day to day life and work. So , once we ask do people have time, we will say absolutely
without a doubt. People is human not just a robot. Then we inquire again, what kind of activity have you got
when the spare time coming to a person of course your answer can unlimited right. Then ever try this one,
reading ebooks. It can be your alternative within spending your spare time, the book you have read is
definitely Wine Positioning: A Handbook with 30 Case Studies of Wine Brands and Wine Regions in the
World (Management for Professionals).

Rex Pelkey:

Reading can called imagination hangout, why? Because while you are reading a book specifically book
entitled Wine Positioning: A Handbook with 30 Case Studies of Wine Brands and Wine Regions in the
World (Management for Professionals) the mind will drift away trough every dimension, wandering in every
aspect that maybe unknown for but surely might be your mind friends. Imaging every single word written in
a publication then become one contact form conclusion and explanation which maybe you never get before.
The Wine Positioning: A Handbook with 30 Case Studies of Wine Brands and Wine Regions in the World
(Management for Professionals) giving you an additional experience more than blown away your thoughts
but also giving you useful info for your better life within this era. So now let us explain to you the relaxing
pattern is your body and mind will be pleased when you are finished reading through it, like winning an
activity. Do you want to try this extraordinary wasting spare time activity?

James Floyd:

Can you one of the book lovers? If yes, do you ever feeling doubt if you are in the book store? Try to pick
one book that you find out the inside because don't judge book by its include may doesn't work here is
difficult job because you are frightened that the inside maybe not as fantastic as in the outside look likes.
Maybe you answer may be Wine Positioning: A Handbook with 30 Case Studies of Wine Brands and Wine
Regions in the World (Management for Professionals) why because the amazing cover that make you



consider with regards to the content will not disappoint an individual. The inside or content is actually
fantastic as the outside or perhaps cover. Your reading 6th sense will directly make suggestions to pick up
this book.
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